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NEWS ON THE STREET
SUMMER 2020

MAIN STREET IS FOR EVERYONE *

The topic is on social media, in the headlines of every newspaper and magazine, when you watch the 
news, and as you talk to your neighbors: The issues the United States has been grappling with for our 
entire history in the areas of diversity, equity, and inclusion (DEI). These are not simple issues that have 
simple answers (no matter what that person on Facebook said!) and they can be frustrating, confusing, 
intimidating, challenging, and scary. 
Part of being a great Main Street community is the ability to continuously improve, to adapt to new 
situations, and to be even more relevant. Talking about diversity, equity, and inclusion is an opportunity to 
do all three. A great place to start this conversation is to develop an understanding about what diversity, 
equity, and inclusion mean. Main Street managers and boards can use that information to review their 
programs and implement some simple action steps right away. 
Diversity means the mix of unique factors that make individuals, teams, and communities different from 
each other. Diversity is about histories, world views, gender identification, personalities, age, educational 
background, cultural heritage, language, and life experiences. 
Equity means that programs and services are structured in such a way that there is an opportunity for 
equal outcomes for all people, regardless of their starting point. For Main Street, this can mean equity in 
the benefits that Main Street creates, harnesses, and leverages through your hard work.
Inclusion can be defined as creating a place, service, or program where everyone feels welcome and 
invited to contribute in their own way. Notice that this is very different from “where everyone IS welcome.” 
Inclusion specifically means that you create opportunities to really ensure your programs and services 
make a wide range of people feel that they belong, that they are welcome, that they are an integral 
part of what you are doing, and that you took them into consideration when you designed your services. 
So now you know: If you are a part of Colorado Main Street, you already embody the principles of 
diversity, equity and inclusion! You are working toward a better future for everyone in your community by 
focusing on the four pillars of Main Street and increasing the quality of life for everyone. 

* A statement from Main Street America

Photo courtesy of Sheryl Trent



News on the Street • 2 

However, recent events may have you asking a few questions: How can we have more diversity on our 
Main Street Board? Is there a way to make our services more equitable? Should inclusiveness be a focus 
of our Main Street Program?

With that in mind, here are some key ideas that you can take and implement right away:

DIVERSITY ON THE MAIN STREET BOARD
It is a proven fact that diverse opinions create better solutions , and creating diverse Main Street Boards 
will create better outcomes. A few action items you can take immediately to generate more diversity 
include:

• Using a board assessment tool to identify demographic gaps in the board membership.

• Establishing a task force of non-board members to help you with specific projects or issues.

• Finding new and creative ways to get ideas: post it notes, mailed postcards, white boards, and fun 
surveys on social media are all proven methods to get more diverse opinions.

EQUITY AROUND THE BENEFITS THAT MAIN STREET PROVIDES
Since the benefits of Main Street are often limited to a specific geographic area (although they benefit 
the entire community as well), equity can be achieved through some of the following actions:

• Ensuring that the impact of projects have an equal benefit (placement of murals, bike racks, signage, 
and other capital improvements are very important).

• Identifying those in your benefit area that you may not have considered when designing your 
programs (non-English speaking, people with disabilities, and people without vehicles are all 
examples).

• Researching projects to fund that are more equitable in nature (multimodal street projects, parks with 
differently abled opportunities).

INCLUSION IN MAIN STREET PROGRAMS
Inclusion is directly related to diversity and equity, so if you have a great head start on those two areas, 
inclusion will be within your reach! 

• Just ask: What people would prefer and what would make them feel most included in Main Street?

• Personal relationships are key: Share information, share coffee, share stories, share challenges, and 
share accomplishments. The more you know about each other, the easier it is to be inclusive and 
welcoming.

• View your programs and services through they eyes of your community: Is there a need for materials 
in another language? Do some of your business owners respond to direct mail, and others social 
media or email? If you put yourself in their shoes you will create something more meaningful to them, 
and therefore inclusive.

Diversity, equity, and inclusion will be strong factors in your success as a Main Street Program. Include a 
conversation to get ideas flowing during a Board retreat. If you need some more ideas or assistance, 
bring someone in to talk with your Board. Make some plans to incorporate DEI in your Main Street 
Program, and take some action steps. Send Colorado Main Street a note about your work and let us 
know how we can help. 

For more information, visit www.mainstreet.org/mainstreetsareforeveryone. Remember, small steps can lead 
to big changes!

Article by Sheryl Trent, a Certified Master Facilitator and Certified Virtual Facilitator, and the owner of SBrand Consulting  
(www.sbrandsolutions.com). 
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ROAD TRIP! 

INCLUSIVITY IN GUYMON, OKLAHOMA

Almost everybody wants to feel like they belong. People want friends to talk to, to share with, and to help 
them grow to be better individuals. Main Street programs have the opportunity to be the very place 
where that happens — where people who want to grow, to reach out, to help, to become more involved.
Guymon, Oklahoma, Main Street strives to include everyone who wants to improve the community, or can 
be convinced to help improve the community. When someone wants to help, even in ways not thought of, 
they are welcomed. Because they are needed. The regular social club, the family and friends, “the same 
10 people,” will not always be able to accomplish all the goals, and they will get burned out if they try. 
The same 10 people will not represent the goals of the entire community, either. Inclusion means to include  
as many people as  you can, from all walks of life, of all colors, genders, religions, beliefs.
The first rule is to listen. Listen without an agenda. Listen to find out what others would like to see and do. 
Too many people have never been listened to. Invite people and get to know them. Include them, thank 
them, and find out what dreams they have for themselves nd the community. Help someone achieve her 
dream, and it is amazing how many more people will share their dreams and become a part of Main 
Street. And, honestly, they do most of the work on their dreams — the Main Street program is support.
Once, a junior in high school came into the Guymon Main Street office. She wanted to do a fashion show. 
She wanted to study fashion and knew it would look good on her college and scholarship applications. 
Main Street helped — sponsoring the event (giving her credibility), holding it downtown, with local 
merchants participating. It was awesome! She did all the work and that started a stream of high school 
students who had ideas coming into the office: “I have an idea and I heard you might help me do it.” 
Listen to them and respect them, and then be honest in the discussion.
Sometimes those students have special needs. Turns out, many of the families just want to see their kids out 
on the sports fields. Now, Guymon has a Special Game Day, with businesses asking to be sponsors.
Another fun program is Aggie Families. This pairs local families with the unviersity’s student athletes who 
do not have family near enough to attend games, giving locals someone specific to cheer for at the 
games, and giving the students closer ties to the community.
Pangaea celebrates the diversity of our community. It is an evening that includes a seven course meal with 
stories from seven famlies representing the seven continents with foods from each family’s subculture 
making up the meal.
The goal in Guymon is to have Main Street represent everyone who walks and buys on our streets.  
Not only the shop owners, but the customers. Do your board and committee members represent your 
demographics? Do you celebrate your community members’ cultures in your programs? Don’t try to figure 
ways out to do this, go into the cultures and ask how they would like to be celebrated. Reach out. Invite. 
Include. Each one will make your program stronger and your community more united.

Aritcle by Melyn Johnson, director Guymon Main Street (www.mainstreetguymon.com)

Aggie Families dinner Pangaea
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PROVIDING ACCESS ON HISTORIC MAIN STREET

Public accessibility is part of the philosopy of Main Street Is For Everyone — providing equality to all 
who live, work, shop, and play in our Main Streets. 
In 1990, The Americans with Disabilities Act (ADA) became federal law for public buildings and 
commercial businesses. It differs from most building codes in that the owner of any building that is 
construed as a “public accommodation” is required to make immediate modifications to the building to 
meet a certain level of accessibility, as long as it is “readily achievable” to do so. Public accommodations 
include all privately owned buildings except housing, private clubs, buildings that are controlled by 
religious organizations (not just churches), factories, warehouses, and office buildings. 
However, in cases where changes threaten the historic character of a building, alternate accommodations 
may be sought that provide access to the extent possible. 
Sometimes, the most difficult part of access into a historic building is simply getting in the door. Typically, 
the first floor will be located from six inches to four feet above the ground. The sidewalk can be raised  
to meet the first floor level, but that becomes very noticeable for differences in height above 12 inches.  
If changes to primary entrance threatens to alter or destroy the building’s character, then a secondary 
entrance may be used so long as signage is placed on the building’s other entries to direct those with 
mobility impairments. 
If the entrance door has a minimum clearance of 32 inches, the door meets accessibility requirements, but 
the hardware may require modification to allow turning the latch without grasping a knob. This may mean 
replacing an existing knob with a lever device. 
Within a building, building and business owners should take measures to provide access to areas where 
goods and services are made available to the public. However, rearranging moveable furniture, displays, 
and the like, are not required if it results in a significant loss of selling or serving space. In addition, the 
owner should take measures to provide access to at least one existing restroom, which often requires some 
retrofit work. The owner of a public accommodation also should work on measures to provide access to 
goods and services offered within the building. Photos, recordings, braille, or other measures can be used 
to show customers with disabilities what is available.
Residential upper floors in historic buildings are not covered by the ADA, which only applies to public 
accommodations; only government buildings must address access to all public spaces. Further, for private 
properties, the ADA has a “disproportionate cost” threshold that says access improvements that exceed 
20 percent of the rehab cost may not be required, and a cost of an elevator often exceeds this rule.
The ADA states clearly that the removable of barriers should be a continual and ongoing process in every 
building. We should all strive to make Main Street more accessible, serving everyone to the greatest 
extent possible, and there are some incentives available to help: 
• The Internal Revenue Service (IRS) has an “Architectural Barrier Removal Tax Deduction” to encourage 

businesses of any size to remove architectural and transportation barriers to the mobility of persons 
with disabilities and the elderly. Businesses may claim a deduction of up to $15,000 a year for 
qualified expenses. Businesses claim the deduction by listing it as a separate expense on their  
income tax return. 

• The IRS’s “Disabled Access Credit” provides a nonrefundable credit for small businesses that incur 
expenditures for the purpose of providing access to persons with disabilities. An eligible small 
business is one that that earned $1 million or less or had no more than 30 full time employees  
in the previous year; they may take the credit each and every year they incur access expenditures.

• Businesses may use the deduction and the credit together in the same tax year if the expenses meet 
the requirements of both sections. To use both, the deduction is equal to the difference between the 
total expenditures and the amount of the credit claimed. See more at www.irs.gov/Businesses/ 
Small-Businesses-&-Self-Employed/Tax-Benefits-for-Businesses-Who-Have-Employees-with-Disabilities.

Main Street community members with questions about ADA accessibility should contact Larry Lucas, Main 
Street architect, at larry.lucas@state.co.us or 720-402-9303.
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WELCOME, RANGELY!

The Town of Rangely, in the northwest corner of 
Colorado, was incorporated in 1947, although 
the area has been inhabited by the Fremont 
peoples in prehistorical times and the Ute 
people from historical times into the present. 
The first white settlers arrived in the 1880s, but 
the town’s modern history is mostly linked to 
that of oil in the region. In 1931, Chevron 
drilled the first deep oil well in the area, but it 
was not until World War II, when oil was in high 
demand, that Rangely became a booming oil 
camp. 
While the Rangely economy is the result of 
almost 80 years of dependence on oil, gas, 
and coal extraction, the town is looking to 
diversify, so Rangely applied to be a 
Candidate in the Colorado Main Street 
(COMS) program a little more than two years 
ago. That application was denied. 
For many towns, a denial would have been 
discouraging. For the residents of Rangely and 
the group of local Main Street board members, 
driven by a love of their town and community, it 
was a chance to show what they could do. They 
stayed on as an Affiliate of the program, 
embraced the Main Street Approach on their 
own, and, like the “Little Engine That Could,” 
continued to move forward and to improve and 
beautify their town, keeping track of their wins 
along the way.   
The Town of Rangely, led by Town Manager 
Lisa Piering, was and is a tremendous asset to 
the Main Street efforts. The Town hired Janet 
Miller, horticulturist/landscape designer, to create and manage memorials and gardens around town. A 
flowerpot project was initiated. Now, Miller and Town Engineer Jocelyn Mullen both serve as advisors on 
the Rangely Main Street Board.
Colorado Main Street (COMS), within the Department of Local Affairs (DOLA), was incredibly 
encouraging and supportive as well. DOLA provided a grant for the University of Colorado Denver 
University Technical Assistance program to outline ways Rangely’s Main Street could be improved. COMS 
then provided a consultant to help the Rangely Main Street Board create a vision, mission, and strategic 
plan. Once these were in place, Rangely applied a second time to be a Candidate in Colorado Main 
Street — and this was accepted into the program
The community is surrounded by public lands, with 325 miles of posted and advertised OHV trails known 
as the Wagon West OHV Trail System. Ranching and farming still play a part in the economy, as does as 
big game hunting and outdoor tourism. A robust broadband fiber network opens this world to remote 
workers.
Rangely is a small rural community that has a lot to offer. The Town sees Main Street as a way to assist 
them reach their potential.
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SPOTLIGHT ON MAIN STREET MANAGERS: 
JEANNIE CALDWELL, RANGELY 

How did you get involved with the Main Street movement? 
I have a bachelor’s degree in business administration from Northern Kentucky 
University, and most of my career has been in product and sales management.  My 
career allowed me to work with cities and towns, as well as Main Street programs, 
to assist them with beautifying their communities with gorgeous amenities such as 
benches, trash receptacles, and town clocks. These years of service complement my 
desire to assist the town where I currently reside. I was hired as a Marketing 
Coordinator for the Town of Rangely, and look forward to adding Main Street 
Manager to that compatible work.

What inspires you?
My greatest inspiration is working with people in communities, as well as businesses, 
to assist them with growth. A tremendous amount of time during my career has been 
spent doing just that. 

Describe your leadership style.
I tend to lead by example.  It has always been my theory that if you are motivated, excited, and inspired 
others feel that and they, too, will become inspired and motivated. Working with people in a positive 
manner is contagious! I am very excited about Rangely and the idea that the residents are on board and 
engaged. They encourage me and I hope to inspire them.  The overall feeling in town is positively 
changing. 

What makes you excited about Rangely Main Street’s future?
Our vision for the future is to see the Rangely Main Street Program grow and watch our awesome town 
become even more incredible, if that is possible. We have a list of several projects, including widening 
our sidewalks, creating pocket parks and making the entire town more pedestrian friendly and we are 
very anxious to get started! The future for Rangely, and the Rangely Main Street Program, is very bright.

SPOTLIGHT ON MAIN STREET MANAGERS:  
THERESA LEAKE, BRUSH

How did you get involved in the Main Street movement?
Brush became a Main Street community due to the dedication and hard work of our 
director, Ron Prascher. He and board at that time had a vision for our City of Brush 
to become known throughout the Main Street network. That vision also included 
being an inspiration to other chamber offices and business leaders.

What inspires you? 
My inspiration is my family and the town I raise them in! I am a Brush native and 
have taken great pride in raising all four of my children in Brush. I want to set a 
good example for them to learn how to be a productive member of society.

Describe your leadership style. 

My leadership style is more of a joint approach. I like to work with the team leaders that the Chamber 
has to make the organization more beneficial.

What makes you excited about Granby Main Street’s future?  

I think that I love the fact that the Brush Chamber is a great resource for other area chamber offices.  
I think that we can be a great asset to others and their growth.
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SPOTLIGHT ON MAIN STREET MANAGERS: 
KIM LOTTIG, VICTOR 

How did you get involved with the Main Street movement? 

Within this past decade, aspects of beauty and livability in Victor have been 
swelling, gently but undeniably. From my perspective, which has a lot to do with 
Victor’s outdoor recreation and tourism scenes, this increase in the quality of life was 
being navigated ingeniously. 

There is a strong local desire to keep our quiet, almost sleepy atmosphere alive. 
There also is a definite need to fill empty storefronts and vacant properties; to 
increase economic vitality through tourism and a more robust business district; and to 
properly care for our incredible cache of historic buildings. There has been a pursuit 
afoot that satisfies all sides, in a brilliant, almost uncanny, groundbreaking way. 

I learned about the Main Street program, and its role in the evolution I was noticing, through Victor’s 
champion (and former Main Street Manager), Becky Frank. Soon thereafter, I was deeply encouraged by 
the serendipitous timing of an Administrative Assistant job at City Hall opening in August 2019. I applied, 
was fortunately selected, and began working with Becky and the other administrators for the City of 
Victor in October. My reverence for the Main Street program grew as I had opportunities to learn more 
about it. When I was offered a shot at heading up Victor Main Street, I obviously accepted with awe and 
glee, like I was Charlie inheriting the Chocolate Factory.

What inspires you?

People pursuing big ideas inspire me. The magic that happens between collaborative people motivates 
me. The fact that people can come together with our ideas and visions, half-baked as they may be, to 
formulate fully structured, actionable plans, which are greater than the sum of their parts, is profoundly 
refreshing. Collaboration has countless applications, and I personally find myself most passionate and 
compelled by those efforts that unite people within the framework of regenerative efforts, that foster a 
creative relationship between people and our natural environments. Pursuits that heal the land, in turn 
heal their pursuers. 

Describe your leadership style.

I believe a powerful conscious code is a person’s greatest motivator. There simply is no “one-size-fits-all” 
that is the right thing to do in any given situation. People who have personally decided to be governed 
by their conscience have the capacity to find ways to solve the wildest issues with creative solutions, and to 
collaboratively navigate opportunities. So I would say my leadership style is to model all that — 
adhering to my own conscious code — and to ask those within my leadership influence to do the same.  

What makes you excited about Victor Main Street’s future?
I am overjoyed to be a part of Victor’s Main Street future! 
No one knows what the future holds, but I am excited to be swinging in on the currently underway rescue/
rehab/re-visioning of one of our coolest historic buildings, the Miner’s Union Hall, which suffered a 
catastrophic fire but is now an unexpected opportunity for our downtown offerings.  
I also am looking forward to the challenging and inspirational task of discovering and working to create 
cohesion between our historic, recreational, business, and residential districts. 
I know that alignment with the Colorado Main Street initiatives, and the other Main Street communities, will 
enlighten me to some really awesome resources and ideas. I am probably the most excited for that 
collaborative opportunity with the dreamers and the doers in the incredible state of Colorado. 
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SPOTLIGHT ON THE ADVISORY BOARD:  
DiANN BUTLER, GRAND COUNTY ECONOMIC DEVELOPMENT

How did you get involved in the Main Street movement?

Early on in my job in economic development for Grand County, I heard about the 
Department of Local Affairs’ Colorado Main Street program from Downtown 
Colorado Inc. (DCI), and then found out that Granby was designated. The 
program seems like such a great fit to small rural resort communities, like ours in 
Grand County, because it provides a structure and assistance to communities that 
do not have the resources or human capital to do this work internally. By using 
the framework and Main Street systems and support, it allows communities to 
leverage their community leaders and resources to help them build on their 
unique downtown strengths. 

What have you learned from your previous experience (professional and personal) that you bring to 
this role?

Previous to my role as Grand County Economic Development Director, I owned a business in Grand County 
for 21 years. Having been on the private sector side of things, it allows me to have insight into what our 
Main Street and local business owners experience doing business in our county. I also know how important 
relationships are, and the collective impact you can achieve when you are all working on shared goals 
and vision.

What are you most looking forward to about serving on the Colorado Main Street Advisory Board?

I am honored and delighted to serve on the Colorado Main Street Advisory Board, and am looking 
forward to learning more about the Main Street work that is happening throughout our state. I hope I can 
help provide a voice for our downtowns through my work, and also through my board position on  DCI, 
which allows me connect the dots on how public, private, and nonprofit resources are available in assisting 
our communities to be the best they can be! 

ABOUT THE COLORADO MAIN STREET ADVISORY BOARD
The Colorado Main Street Advisory Board represents program partners and related state agencies, 
fellow experts in revitalizing the state’s historic downtowns. 

Board members advocate for Colorado Main Street, helping to recruit new members to the program and 
providing information about the program through their networks. They also advise the program on 
applications and tier advancement. Finally, these subject matter experts assist with service delivery and 
participate in training events.

Members of the Colorado Main Street Advisory Board not spotlighted in this issue: Colorado 
Preservation Inc. Executive Director Jennifer Orrigo Charles, Colorado Creative Industries Deputy 
Director Christy Costello, Colorado Municipal League Legisliative & Policy Advocate Morgan Cullen, 
University of Colorado Denver University Technical Assistance Supervisor Jennifer KovarikGates Family 
Foundation Senior Program Officer for Community Development Laia Mitchell, Colorado Department of 
Transportation Bicycle/Pedestrian/Scenic Byways Section Manager Betsy Jacobsen, Stifel Public Finance 
Managing Director Alan Matlosz, and History Colorado State Historical Fund Director Tim Stroh.
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SPOTLIGHT ON THE ADVISORY BOARD: 
STEPHANIE KOBALD, MEEKER CHAMBER OF COMMERCE 

How did you get involved with the Main Street movement? 

Meeker has a strong business community, historical preservation ethic, and lots of 
great ideas on ways to improve our town. We just needed a boost to organize 
our team and turn our ideas into projects. 

The Main Street program seemed to be a solution, so the Chamber of Commerce 
took the lead to apply and manage it. Our group is called Project 45, after 
Meeker being the 45th incorporated municipality in Colorado.  

As the executive director of the Chamber, and the manager of Meeker’s Main 
Street program, I have seen support from our Town, Rio Blanco County, business 
owners, and residents to work together, share ideas, and create plans to 
revitalize our downtown.

The Main Street program continues to be instrumental in providing the assistance we need to carry our 
momentum, bring our resources together and further the success of our businesses and community.

What have you learned from your previous experience (professional and personal) that you bring to 
this role? 

I have been involved in community development since early in my career as a landscape architect. The 
creative development of places where people thrive has always been interesting to me. Whether being 
the designer, fundraiser, or event organizer, I have learned that we see greater success in everything 
when we join forces and work together, especially in a small town. Each business, group, or resident has 
their own mission, but there are always shared goals that involve the desire to make our town a great 
place to live. When we listen to each other and find out what those overlapping goals are, we suddenly 
have a greater force to get things accomplished and can share in both the process and the success!

I see our residents and business owners become excited and more engaged when they see things 
improving in our downtown. I have learned that it is important to share our stories and celebrate the 
accomplishments. When people understand the partnerships and efforts, they value those achievements 
and an increased sense of pride develops for the community. Everything just grows from there.

What are you most looking forward to about serving on the Colorado Main Street Advisory Board?

I am honored to represent Colorado Main Street Managers on the Colorado Main Street Advisory Board, 
and am excited to learn about the people and organizations represented by the other board members 
and their roles in shaping the program for our state.  

With my role, I hope to bring a perspective from a community that directly benefits from the Main Street 
program, and provide insight and ideas about further assistance our communities could utilize.

GOODBYE!
As we welcome new Main Street managers to local programs, we also have to say goodbye to some 
dear friends.
Our congratulations to Melody Christensen, who retired from the Main Street program in Brush, and 
Becky Frank, who moved on to Teller County Emergency Management from Victor Main Street. Best 
wishes to you both!



CONTACT

Gayle Langley, Program Coordinator 
303-864-7728, gayle.langley@state.co.us

Larry Lucas, AIA, Main Street Architect 
720-402-9303, larry.lucas@state.co.us

Traci Stoffel, Main Street Specialist 
303-864-7727, traci.stoffel@state.co.us

Colorado Main Street is funded in part by 
a History Colorado State Historical Fund grant

MAIN STREET AND AGE FRIENDLY LIVABLE 
COMMUNITIES PROGRAMS — STRONGER TOGETHER

A collaboration between Colorado Main Street and efforts to make communities more livable for people 
of all ages could be mutually beneficial, given the opportunities for synergy that flow from the two 
programs’ similarities in goals and strategies. 
The Colorado Main Street Program offers support for downtown revitalization. AARP’s Network of Age 
Friendly Communities and States promotes communities with walkable streets, affordable housing, 
transportation options, access to key services and civic engagement opportunities for residents of all 
ages. A dynamic business district and healthy surrounding community are mutually dependent — livable 
communities are good for people and business. They retain current population, are attractive to new 
residents, increase social and economic vitality, and enhance property values. Greater density and easy 
access to local shops and services are a component of livable communities that complement the Main 
Street goals of economically revitalized downtowns. 
The two programs also feature a common emphasis on building broad grassroots coalitions of 
stakeholders and a bottom up locally driven inclusive planning process. 
Colorado’s Network of Age Friendly Communities has grown to 13 municipalities and counties (the cities 
and towns of Denver, Colorado Springs, Las Animas, La Junta, Fruita,  Manitou Springs, and Carbondale; 
as well as Larimer, Eagle, Pitkin, Summit, Boulder, and Jefferson Counties), along with the State of 
Colorado, which in 2018 joined the Network under the Lifelong Colorado program. 
Of surveyed Coloradans, 85 percent say they want to age in place in the community they call home. 
AARP provides a structured, but flexible, framework for communities interested in planning their future 
through an age-friendly lens.
In addition, AARP will add more Colorado members to the network in 2020. For more information, 
contact Roberto Rey at rrey@aarp.org.


